Sylvain
‘Roussange

Graphic Designer

+0033 06 81 84 12 42
kodamaroussange@gmail.com
Living in MERIGNAC (France)


https://www.instagram.com/sylvainroussange/
https://www.linkedin.com/in/sylvain-roussange-dune/

Education

M.A. Graphic Arts / Design
2008 > 2010

Strasbourg - France
Top of the class

B.A. Applied arts / Design
2007 > 2008
Strasbourg - France

BTEC HND (12th grade)
Broadcast & Films Production
2001 > 2003

Angouléme - France

One year University Applied Foreign Languages
2000 > 2001
Poitiers - France

High School Diploma (Baccalauréat)
in literature / languages

2000

Angouléme - France

VWork experience

e Founder-Partner - Art Director
Since January 2021
Atelier Gamut

¢ Freelance Graphic Designer
Since 2012
Big Dune

e Art Director
2010 > 2012
Press-Agrum Agency (Strasbourg)

e Intern Graphic Designer
Avril 2010 > Septembre 2010
Press-Agrum Agency (Strasbourg)

¢ Intern Graphic Designer
February 2010 > April 2010
Arthénon Agency (Strasbourg)

¢ Intern Graphic Designer
June 2008 > September 2008
Jazz club Duc des Lombards (Paris)

e Production Assistant
November 2002 > January 2003
Telema Production (Paris)

e Production Assistant
July 2002 > August 2002
Fit Production (Paris)



Skills

Art Direction UX-UI

Print & web graphic design  Writing

Branding Project management
Layout Print management
Signage & retail corners Storyboards
Traditional and digital Simple Motion Design

Ilustration art . . ..
Video script writing

Typography & lettering )
Sound design

Pictograms et Icons )
Recruitment

APPS & SOFTS LANGUAGES

Adobe Suite English (pro)

Canva Spanish (basic)

Figma

Google Slides Sheets Docs

Microsoft Pack Office

Logic pro

Slack

Quickbooks

Also...

I designed the branding and visual guidelines of the
Startin’blox project with Happy Dev collective, a new
open source web technology without data collection,
made todesign modularapplications.(startinblox.com)

In the past, I founded an association dedicated to
short films from 1995 to 2005, worked in audiovisual
production (cinema, television), comics and
animation, was part of La Maison des Illustrateurs
(Paris), worked at Le Duc Des Lombards jazz club

in Paris as a graphic designer for several months,
redefined the identity of the art magazine «Agrippine
doit mourir» in Strasbourg, took part in several
projects of the Horizome association (Strasbourg
Hautepierre) which «daily cultivates an associative,
social, artistic, cultural, environmental and
committed project, carried out in co-construction
with the inhabitants, the local associative actors and
the public partners.»

In my spare time, I have a passion for cooking and

I am a beatmaker (musical composition). I like
Hayao Miyazaki, vinyls, books, Soul music, the ocean,
Brittany, Guadeloupe and Japan.


https://startinblox.com/fr/
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Industry

« Bureau Veritas
« Anadiag

« Medeuronet
* LM2S

* Supercomm
« ERDF

« Kneipp

« Steelcase

e Lilly

= Sony

* Samsung

« Microsoft

Sport, Entertainment

« Ligue de Football Professionnel

e Ligue 1

« Ligue 2

« Troph&e Des Champions

« EA Sports

« Kaisa Culture Sports & Technology

« Association Football Bassin d'Arcachon

Public Institutions

« Ville et Eurométropole de Strasbourg

« Communauté d'’Agglomération de Haguenau
« Chambre de commerce et dindustrie Suisse
- Sao Tome et Principe

« Université de Reims Champagne-Ardenne

« Université de Strasbourg

« Ville d'Erstein

« Caisse d'Allocations Familiales du Bas-Rhin

Assoclations

 Reporter Sans Frontieres

= Comité National pour le Développement du Bois
 Seche Environnement

« Association Horizome

* BGE PaRIF

« Interval - Strasbourg Ouest

« Americans in Alsace

« Association des Amis de Suchard

« Federation Nationale du Cheval

« Ecole ORT Strasbourg

Tourism, Events

« Agence d'Attractivité de 'Alsace

« Office de Tourisme du Pays Rhénan

« Relais culturel Pierre Schiele de Thann
« Relais Culturel Espace Athic d'Obernai
« Festival Pisteurs d'Etoiles & Obernai

« Festival des Arts dans la Rue & Strasbourg
« Festival Ramdam & Wittenheim

« Les Journées de la Céramique Paris

« Office de Tourisme de Neuchatel

« Destination Sarrebourg - Lunéville

* 2 Sarres Tourisme

« Alsace Chine Education

Gastronomy, Food,
Fashion

« Be Barbara

By Maximilian

« La Manufacture 1905
« Choco emotionS

* Manine Design

« K Hotel

« Francesca

« Navitec

Architecture

* Oslo Architectes

« Benoit Melchior, Architecte d'intérieur

« Architecture Olivier Chopin

» OEM Oktay Ingénierie Ankara

« Pauline Desgrandchamp, Scénographe Sonore
e Lle SPHERE.

* Atelier Homérique

* Atelier des Curieux

* Alsason

Finance, Health

« Crédit Municipal de Paris

« AF Patrimoine & Immobilier
* Plurifinances

* Groupe CAC

« ABC International

» Agile EMCM

« Rével' Coaching

* Strasosteo

« Cabinet Medical des Vosges
« Atelier de I'Optique

« Optical Center

Publishing,

Broadcast, Digital

* Wordprest

* Cn7 coworking

* Happy Dev

« Startin' blox

* Covline

* Flexmind

« Editions Amaterra
« Editions de Mai
 ABC Melody

* The Black Victory
« Vallee Noire

* Klaus
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Bento & Miho

Art direction, branding
guidelines, print & web
communication, click&collect
website for Bento & Miho,

a japanese restaurant in
Obernai (Alsace, France).



MIHO
- ISHIKAWA

Miho a toujours été une artiste. Aprés des études de musique,

Bento & Miho

cette joueuse de flate traversiére s'est passionnée trés
rapidement pour la cuisine. Depuis son arrivée en France en
2003, elle a travaillé dans des restaurants japonais, forgeant
son savoir-faire et ses techniques culinaires.

I focused on translating the

elegance of Miho and her
dishes, through every element
of the branding. Her recipes
inspired graphic elements
(illustrations, icons) that
reinforce the identity of the
project. Miho’s Key dishes,
the bird/flower logo, are
contemporary visuals that
complement some traditional

Si elle a décidé de créer son propre restaurant, c'est pour
proposer des plats peu connus en France. Une autre vision de
la cuisine japonaise, originale et créative. Son amour de I'Art
- - - et des choses bien faites se retrouve dans ses plats, alliant
T, toujours le goit au visuel.

elements of Japanese imagery:
obana pattern, dot textures of

the infinite wave, steam pattern. BENTO & MIHO

CUISINE JAPONAISE AUTHENTIQUE




Bento & Miho

Miho’s dishes are already
graphic compositions. It’s an
explosion of colors, textures,
contrasts and translucent
elements. The posters created
for the restaurant try to
translate this freshness and this
strong visual impact.

BenTo & Mino

LE BENTO,

UNE PALETTE DE SAVEURS
A EMPORTER.

LE CHIRASHI,

OU «SUSHI EPARPILLE»,

UN ECLAT DE FRAICHEUR.

BenTO & MiHo

LES ONIGIRAZU,

UNE ALTERNATIVE SAINE
A L'IMMUABLE SANDWICH.



Bento & Miho

The design of the restaurant
was lead in collaboration with
an interior designer to embody
the brand’s spirit: simplicity,
raw materials, light, wood, and
minerals.

The brand identity guided the
design, creating a space that is
a reflection of Miho’s cuisine.
It was an hard exercise because
the place was previously a
kebab shop!

Interior Design : Benoit
Melchior / architecte
d’intérieur CFAI
Photos: Adrien Berthet

(4/5)
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Bento & Miho

The website is based on photos
of Miho’s dishes, which express
the beauty of her creations, the
freshness and... make us really
hungry!

The website UX goes straight
to the point, and try to make

it as easy as possible for click
and collect orders, on all screen
sizes: the size of the elements,
simplicity and logic behind
choices, prices and essential
information always on screen,
simple ways to go back, change
choices and confirm purchase.

(5/5)
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Ligue
Broadcaster
Manual

Graphic design of the Ligue 1
International Broadcaster
Manual since 2013

(80 pages book). Layout,
composition, graphic elements,
data design, print management.
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LICUE 1

USE OF THE
MANUAL e
_. . BROADCASTER
: il A MANUAL
Ligue 3 e 2022/23
Broadcaster | ' | |
Manual

The Broadcaster Manual is a
user guide that sets the rules,

LIGUE1

organization and technical .' : : : . | b
framework for broadcasting e abos

Ligue 1 matches, aimed at ] &)

: : ' OPERATIONS

foreign broadcasters (TV /Web).
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INFORMATION
SERVICES

HOST BROADCASTERS
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©

LIGUE1
Uber Eats

BRDACCASTER MANUAL 2020/ 11

L l 8 ue 1 | ....‘..‘»...c.mm - ’ ’ Eﬁnni:i:f;;nuum
Broadcaster =l
Manual

BROADCAST
OPERATIONS

(414)




Ligue 1 Connect

Creation of the Ligue 1 Connect
logotype for the Ligue 1 SSU
platform.

Based on a tailor made lettering,
like a Poska tag, a signature on a
wall. Ligature between C and T.

LIGUE 1
CONNVECT

coninecrr
CONNVECT



Trophée Des
Champions

I have been working for the
French Professional Football
League since 2013. They ask
me to design logos and graphic
guidelines, tailor made B to B

books, digital communication, TROPH E E DES

posters, data design, event c H AM p I o N S

retail corners or pop up

museums, signage in stadiums,
in France and abroad. In
particular, I have been in

charge of the art direction,
branding guidelines and &

communication of the Trophée
Des Champions (French 5 H E NZ H £ N
Supercup) since 2013, each year 2018

in a different country.

(1/4)




Trophee Des
Champions

Each year, the branding must
adapt to the visual codes and
D.N.A. of the host country.

A long research work with
several proposals begins. The
lettering of the city should also
reflect the cultural identity of
the country.

The difficulty is to find an
immediate and authentic
representation of the
country, both for the general
international public and for
the inhabitants.

(274)
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Trophée Des
Champions

I am in charge of the stadium
dressing and signage, banners,
stands and changing rooms of
the teams, the sponsor panels
for press conferences and
additional elements such as
pop up museums dedicated to
the Ligue 1 legendary players.

2018 5 BBRH

SRNTE R ¢ AE o (IR
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— y
TROPHEE DFS CHAMPIONS

LOSCLILLE - - PARIS SAINT-GERMAIN — =

Trophée Des
Champions

Tel Aviv 2021 and 2022 edition.
Creation of the new logo and
the new branding for the years
to come, in accordance with
the new Ligue 1 guidelines.

TROPHEE

DES CHAMPIONS

(474)
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Y/ TROPHEE DES CHAMPIONS

v/

TROPHEE
—— DES ——
CHAMPIONS

Signage and
backdrops

2018 / &
2019 / &)
2020 / &)

) - (@) 2021 / &
w’ V’ 2022 / @)
03.01.2026 -
PARCDES TROPHEE TROPHEE
PRINCES

VAINQUEUR VAINQUEUR
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Signage and

backdrops
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Signage and
backdrops
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LIGUE 1

f/

— SHENZHEN — .

LIGUE 1

Ligue1 Touch J—._-f;""";" ., SEPTEMBER, 19th / zo‘thezozo
Label )\

Creation of the Ligue 1 Touch
logotype / branding, based

on a an original typographic
lettering.

Design of the official poster,
backdrops and signage for the
first «Touch» labeled event in
Shenzhen (China), including a
30 x 2,40 m wall with focus on
players and french towns / clubs.

ps SAINT-GERMAIN

@_LmUE 1 UberEuEJ

GALLERY SHOW  VIEWING PARTY
10 am - 10 pm 5.30 pm - 9 pm
Saturday & Sunday Sunday

(1/2) oy B enexens




Ligue Touch
Label

On site communication at «Sea
World» (Shenzhen, China).

Variations of the logo
for 2 other labels:
Legends & Talents MoNTeELLIER

O ¥
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Ligue
Media Guide

Ligue 1 Media Guide, from
2015 to 2021, (160 pages book
about Ligue de Football
Professionnel french

soccer championship, for
international journalists).
Layout, graphic design, data
design, print management.
Season review, players & clubs
profiles, stats, articles...

(1/2)

W

MEDIA GUIDE 2021/22

LIGUE 1
[

MEDIA GUIDE
2021/22

01
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THE LIGUE DE FOOTBALL
PROFESSIONNEL®
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LIGUE 1
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SENCE 20 VEARS IN LIGUE 1 UBER EATS
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Ligue
Media Guide

The design and reading
experience is intended to

be at the crossroads of the
book and the magazine, with
strong visual choices (filters,
transparencies, space assigned
to typography, compositions
made from photos and graphic
elements).

The goal is to give a unique
style, singularity and a dynamic
treatment to this informative
support.

Season 2020-21 review

Ton sesists

ASSITY

- G i ©

m CLUID & PLAYER PROFRLE

I saaron BOR0~11, Reims o 3 big et ~ ehedr owe = 1 follow aftes finkiing
¥ixn and searing a Europs Leagus quatifyng berth the previous esson, but
that's mething esw S the club from Champagne tountry, whase glory days.
ki the mid- 206 century saw Ehermclaim s Ligue 1 Uner Eats tities and twoy
Coupes de France = as wel gaint
R Mo 11956, 19501

Season 2020 - 21 review
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1331 Jerdemy PUZOS
St
Stade Auguste Delaune
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2008
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GOAL COMCEDED SO1Rth

TOP SCORER
Just FONTAINE (165 goals) Y
Sosons 1956.- 62 Soulaye DA
WOSTUSED PLAYER 1o
Roné MASCLALI (553 matches) 1,
Sysons 1964 - 79 ™ = e asssTs
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Ligue 1
Cobranding
logotypes &
graphic design

" CHAMPIONNAT
DES PELOUSES

On several occasions, I have
designed logotypes, brand
guidelines and communication
media for events under Ligue 1
+ other brands partnerships.




Social Media

Communication on social
networks, event emailings and
web presentations or PPTs.
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LE SUMO - SES VALEURS

AEG Global
Partnerships

Creation of BtoB PPT

presentations about

international sport and , — DL

cultural events for AEG. =4 [ P SEEV A < g

Here, 2026 Paris Sumo . % : : K, Le sumo,

Tournament. au-dela d’'un simple sport de combat,

incarne des valeurs profondément
ancrées dans la culture japonaise.
I1 repose sur des principes

«honneur, . respect
«adediscipline,

essentiels tant dans I'aréne que dans
la vie quotidienne des lutteurs, appelés

rikishis.



AEG Global
Partnerships

Design of the event pitch
presentation, information
about its cultural impact and
the different partnerships
levels available.

LN ST T

PRESENTATION DU TOURNOI

L 7 Soutenu par la Japan Sumo Association,

4 ' 1e tournoi accueillera sur 2 jours plus de 60 compétiteurs
professionnels en provenance du Japon !

En complément d’expériences,

mise en place de :

« Démonstrations culturelles et
animations

 Expériences immersives pour

le public

e

PRESENTATION DU TOURNOI

b

Le tournoi vise plusieurs
objectifs clés :

Populariser le sumo
en France et en Europe

Creéer un événement emblématique
et unique de la culture japonaise

Attirer un large public amateur
de sports et de traditions japonaises

e

\



AEG Global
Partnerships

Graphic design, layout and
data design of tender
documents.

(3/3)
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AEG Global

Partnerships:
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[ ] l Ie UN DES LEADERS

MONDIAUX DANS LA

stratégie s oo

ET CULTUREL

DE PARTENARIATS ET
DE COMMERCIALISATION ADAPTEE
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AEG Global
Partnerships:

Analyse
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Les intéréts de la
Gen

“fan d'événementiel / de live™:

67% 20% 42% 12%

47% 51% 80% 48:




Vallée Noire

Branding and logo design
for rapper Vallée Noire.
His Senegalese origins, the
cultural richness in France
and his American influences
tremendously shaped his
writings:

- Art direction

- Branding

- Logotype

- Hlustrations

- Original Font

- Songs artworks

)

—\A
THE
S

-
VALLEE NOIRE

\/


https://www.youtube.com/channel/UCOQPTA4MPgR73CBNC3abVkQ

Vallée Noire

Each song of the Legacy project
has its own artwork which is a
variation of the main logo.

Secondary Graphic elements
are added to reinforce the
visual consistency of the
project.

2/2)

\F/

WVALLEE NOIRE

N L

WONDERLAND
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LISTEN TD ME

PRIBRCH BT HRL

VALLEE OIRE

\/

ROAD TO THE DUNE

FRNIRCEE BT TIMmE

VALL [I[ NOIRE

\ &/

BLUE GUITAR

PRABICER AT IRANA

‘V/&lL'LEl[ NOIRE

\
LITTERAPURE

PROBRCH BT THRANL

VALLEE NOIRE
\ / &Luties.

THORNS N ROSES

FIRRACER AT IDBANA



Benoit Melchior
Interior Architect

A reflection on spaces and how
they interact.

The UX / design approach is
influenced by sectional plans,
technical drawings and lines.
Also there’s a parallel between
the design effects and the
sliding doors or windows from
one space to another. It’s a
dialogue between Benoit’s style
and the website experience.

Dev: Studio Esilab

benoitmelchior.fr

Partagezsur

/X7

La Marseillaise

Rénovation compléte Salon /
Cuisine / Salle de séjour /
Cheminée / Salle de bain /
Suite parentale
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La ferme d’en
haut / Les bruits
d'en bas

Identity and guidelines for La
ferme d’en haut - Les bruits d’en
bas, an associtaion in Vosges
Sadnoises (Est of France).

A simple logotype in its formal
aspect but telling a nuanced and
detailed story. « Less is more »
shouldn’t be applied to express
the D.N.A. of a land and its
inhabitants. This is a tailor made
translation of the spirit of this
particular territory, depicting

its identity deeply rooted in

its country side and rivers,
talking about the people who
are writing their future, as a
community, inventing their new
reality through on site actions.
And everything is done with
good vibrations, flowing like
sound waves.

LIEU DE RESIDENCE ARTISTIQUE ET SCIENTIFIGUE
DANS LES VOSGES SAONOISES

«Un territoire n'existe pas en soi,
comme un legs de la géographie

ou de I'histoire, il n'est pas donné,
il résulte d'une relation sentimentale
entre une population et un site

et ne correspond pas seulement

a une conception utilitariste!»

L'espérance biorégionale
Thierry Paquot

- et de relations humaines,
de mixité sociale et culturelle.




Comité National
pour le
Développement
du Bois

UX for this association whose
purpose is to promote the use of
wood as a construction material
and support its development.
Collaboration with Buro GDS (art
direction).

Dev: Studio Esilab

cndb.org

| ,’
-

RESSOURCES FORMATIONS

RESSOURCES

Documents

Recherche / « Thématique:

Toutes

ARGUMENTS DU BOIS

ACTUALITES

CONCEVOIR EN BOIS

APROPOS CONTACT

« Mot(s) clef(s) :

*  Consulter |
1

.

FILIEREBOIS




Architecture .

Olivier Chopin ARCHTITEU CTURE
OLIVIER CHOPIN

- Serif Font Design ‘



Anadiag

An independent company,
specialized in science applied
to agriculture on European
territory. For more than

30 years, they have been
registering plant products
(phytopharmaceuticals, seeds,
fertilizers, biocompounds,
biostimulants, etc.).

The website aims to be very
clear with concise texts,
numerous icons and the
omnipresence of plants, in a
style reflecting the company’s
technologies and laboratory
work.

Dev: Studio Esilab

anadiag.fr

b

Aboutus ~ Our services ~

ANADIAG Group

The strength of a major group

within a human sized company.

Anadiag is an independent CRO, specialized in agrosciences services, on the
European market, Since more than 30 years, we have been gathering a

significant expertise in handling plant product registration (plant protection
product, seeds, fertilizers, biocompounds, biostimulants and biocides...)

READ MORE —>

HISTORICAL
TIMELINE



https://anadiag.fr/

Medeuronet

: MEDeuronet™
Medtech and medical DL ONE
innovations company. Graphic
design, print, digital
& event communication:

- Corporate website design

- Product website design

- Blog design SERVICES
- Data design INSIGHT
Dev: Esilab Studio MEDEURONET'S ECO-SYSTEM

Writing and strategy: Bluefeet 3

www.yourbluefeet.com

SWUEGESS STORIES

° medauranit
14 bwo of the biggest exits i oohi
‘WaveTec and Intral

in the past 10 years =

(1/2)




Medeuronet

- Product sheets

- Magazine ads

- Event retail boards
- Emailings

- Ecards

- PPT presentations

2/2)

WHAT IS MORE EFFICIENT ?

A SINGLE
POINT OF
DISPATCH?

© 2050 mudmuromet™

MANAGING UPTO ‘ CDST DF
2 8 MULTIPLE
b _ SHIPMENTS,
DIFFERENT e . Ptls
MARKETS B CUSTOMS
S OME 'CLEARANCE

& ~, B &TAX

COMPLEXITY OF

aniness nanrey
(*] DECLARATIONS
ol Ot ey

requinemeny

ENABLING YOU TO UNLOCK THE POTENTIAL
OF EUROPE

ks, e wik i oan
Tngulmery e menty
a3 pamrn e an

medeuranet delivers the eritical expertise and market acumen
10 #nSurne your success in the EU

MEDeuronel”

LOGISTICA

Helping You Put the EU Supply Chain Together

CUSTOMER SERVICE

REPORTING

BUSINESS
ADMINISTRATION

WEB ACCESS CONSULTING ON EU

FOR CLIENT BT A

T0 1T SYSTEM

© 2016 medeuronn =




Pauline
Desgrandchamp

Scénographe Sonore

Graphic design, branding, print
& digital communication for a
Designer and Doctor working
on urban soundcapes narration
as a social approach:

- Logotype

- Font Design




Pauline
Desgrandchamp

Scénographe Sonore

Graphic representation of
sounds, as a link between
people, raw material to sculpt
and space reappropriation.
-UI-UX

- Data design

Dev: Julien Beugnot

(2/6)




Pauline
Desgrandchamp

Scénographe Sonore

Icons and pictograms




Thesis Pauline
Desgrandchamp

Pauline Desgrandchamp’s
Thesis (392 pages, 2 books,
Volume 1, Volume 2)
Strasbourg University. Layout,
graphic design, data design,
print management.

Photos: Isogram - iso-gram.com



http://iso-gram.com/

Thesis Pauline

Desgrandchamp




Thesis Pauline

Desgrandchamp

v



SR HERE.

SONORAMA PARTICIPATIF
DES HISTOIRES EXTRAORDINAIRES
DE NOS RUES ET DE NOS ESPACES

«S.P.H.E.R.E. is an urban
sound observatory dedicated to
interrogate life in Strasbourg,
using soundscapes of popular
neighborhoods as an entry.»

Pauline Desgrandchamp

Project lead by Pauline
Desgrandchamp for Horizome
association,

in partnership with Université
De Strasbourg, le Shadok
(Fabrique du Numérique) and
festival Ososphere.

Logotype:
Isogram - iso-gram.com

(e
\ /
LESPHERE

ARRIVE A STRASBOURG

laad)

LESPHERE

ACCUEIL TUTORIELS

O
%

SONOTHEQUE EN VEILLE

O
&

MON COMPTE FAQ

o
)

AJOUTER UN SON MENTIONS LEGALES

&
©

GLOSSAIRE PLAN DU SITE

CONTACT

CREATIVE

ENREGISTREMENTS
DETERRAIN

PAROLES RAPPORTEES

Entretiens
Archives SONar

Archives INA

000

PAYSAGES SONORES AMBIANTS

Voies

Points de connexion

® Visuels

Signatures sonores

Frontiéres

00000

CREATIONS SONORES
DE TERRITOIRE

PAYSAGES SONORES FABRIQUES

@ Mythologies territoriales
@ Mythologies interculturelles

MUSIQUES AMBIANTES

Q Compositions

POESIES SONORES URBAINES
DbJ



. Laurie,

habite dans le quartier de la Gare. En surfant
surinternet, elle découvre le site STRAS-SPHERE.
reuse de visiter sa ville autrem
4 une “balade sonore avec média

Pauline,

CARTOGRAPHIE DES IMPLICATIONS POSSIBLES A LOBSERVATOIRE S.PH.E.R.E.

un ami de Laurie, voit sur Facebook qu'elle
va participer 4 une balade sonore. Il découvre
le site STRAS-SPHERE.

+ Désireux d’éveiller son fils de 4 ans aux sons,
il explore avec lui la cartophonie du site sur
Vordinateur familial.

créatrice radio, travaille autour des sons

de Vespace urbain

+ Pour une création sonore, elle télécharge

sur STRAS SPHERE le fichier uploadé par Hervé

et Vintroduit dans sa propre composition.

Désireuse de la partager avec la communauté,
ac

dusite.

. Herve,

DJ, enre
dans le quartier de la Krutenau. Il se connecte au
site STRAS-SPHERE via son compte utilisateur

istre le bruit de lorage depuis son balcon

« Il soumet le fichier sonore et remplit
les champs du formulaire dédié.

« Le compte utilisateur lui permet d’augmenter
la sonothéque en attribuant différents
enregistrements et créations sonores

deten

directeur artistique, se connecte 3 STRAS-SPHERE
pour accéder aux différentes pages professionnelles
des contributeurs, il estnotamment la recherche
de projets sonores qu'il aimerait proposer lors
du prochain festival qu'il organise a Strasbourg

+ Il tombe sur le profil de , écoute ses
créations et accéde par tags associés a celles
de Hervé. Ils sont alors conviés par Thierry

a par
commune pour la future édition.

. Pauline,

modérateur du site STRAS SPHERE,
valide le fichier sonore de Hervé etla c
de

«Elle intégre les fichiers a la cartophonie
et sonothéque du site.

S HERE
SONORAMA PARTICIPATIF
DES HISTOIRES EXTRAORDINAIRES

DE NOS RUES ET DE NOS ESPACES

CA SERT A QuoI ?

STRAS-SPHERE contribue d la constitution d'un patrimoine immatériel
commun, brutal, vivant et vibrant en collectionnant des empreintes
etrécits sonores de Strashourg.

Au programme ENREGISTREMENTS DE TERRAIN
® (e lasonotheque ¥
(FIELD RECORDING)

CREATIONS SONORES DE TERRITOIRES

(DOCUMENTAIRES, COMPOSITIONS MUSICALES,
CREATIONS RADIOPHONIQUE

CA SERT A QUI?

STRAS-SPHERE est une plateforme participative

Graphic system (icons &
pictograms)

User Scripts

Print leaflet design

Social media communicatio
Parts of beta website ux and
design

Il favorise le partage des pratiques expérimentales sonores entre
amateurs, curieux et professionnels permettant de découvrir d’autres
approches, techniques et créations.

Cet outil propose aux strasbourgeois d’écouter et de contribuer aux récits
sonores de leur ville au travers d’anecdoctes, de réves, dinspirations et
de coups de gueule...

. Ouanis,

producteur de rap a Hauf

pierre, a créé
un compte contributeur spécialement pour
son label aprés avoir participé 4 une soirée
dinitiation a 'utilisation de la cartophonie
STRAS-SPHE

+Ily partage notamment les productions
de ses MCs afin d’augmenter la scéne
musicale locale et diffuser le projet.

. Jovan,

passionné de noise, est invité  un concert
organisé au Shadok. En attendant le début

du concert, il découvre la plaquette

de présentation de STRAS-SPHERE, accéde
ausite via son smartphone ety remarque

une représentation desaville jusqu’alorsinédite
du bruit comme identification de Strasbourg,

« En rentrant chez lui, il décide de s’inscrire
uteur sur le site

en tant que cont
STRAS-SPHERE pour y partager ses propres
collectes de drones sonores, glanés dans
différentes rues de Strasbourg. Il remplit

le formulaire d’inscription en tant que
contributeur et peut renseigner le maximum
dinformations sur son approche spécifique.

. Lucile,

étudiante a Vancouver, prépare un mémoire
de recherche sur la notion de paysage sonore.
Surinternet, elle découvre le site du SPHERE.

Elle prend connaissance du travail e recherche
global SPHERE et le concept de Sonorama.
Elle est redirigée vers le site STRAS-SPHERE.

+La rubrique “Glossaire” lui permet d’accéder
aun répertoire autour du vocabulaire spécialisé
du son de territoire et des références utiles.

. Valérie,

chercheure en psycho-sociologie urbaine
& Strasbourg, découvre STRAS-SPHERE
dans le cadre d'un collogue de recherche.

- Elle prend connaissance de la typologie
é ue proposée par la cartophonie

sé
STRAS-S!

PHERE.



Startin’blox

Art direction and branding.

Startin’blox develops a
technology that aims to
interconnect organizations via
their web tools.

The project is aimed at
independent workers and
freelance communities,
including coworking places
and cooperatives. The purpose
is to dev. linked web apps
very easily, following SOLID
principles.

Logotype design: designing a
construction game brick and
making it friendly, like an
emoji, keeping in mind the
purpose of the technology:
making modular web apps
as easily as a well known
construction game.

STARTIN' BLOX



COMPOSANTS CONTACT

T ‘ [ STARTIN'BLOX TECHNOLOGIE NOUS RENCONTRER

Startin’ blox STARTIN'BLOX

CONNECTEZ-VOUS AU MONDE !

Startin'blox permet de bénéficier de 'effet de réseau d'un GAFA
tout en gardant la main sur son outil numérique,

LA FAGON LA

PLUS SIMPLE DE
CREER UNE
APPLICATION
STARTIN' BLOX. FEDEREE.

MUNEET AE ALIE AIEeTS

-UX/UI
- Design and illustrations

BASEE SUR LES WER COMPOSANT ET LES
DONNEES LIEES

ﬁ
\ P
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Startin’ blox

The website is an information
resource as well as a user
guide. A series of step-by-step
illustrations guides users
through the technology.

**|STARTIN'BLOX

JE CHOISIS LES FONCTIONNALITES
DE MON APPLICATION

5] S e

Y
g ®

Mon application est préte en quelques clics
grace aux composants Startin’blox
en choisissant ceux qui répondent 8 mon besoin.

TECHNOLOGIE NOUS RENCONTRER

JE CONNECTE MON APPLICATION
AUX AUTRES UTILISATEURS

A2 B
f R
B :id

o™
LN

Je permets aux utilisateurs de mon application
d'interagir avec ceux des plateformes
que j'ai choisies.

JE GAGNE DU TEMPS




Startin’ blox

The Startin’Blox applications
can be customized at will, using
SOLID principles, through a
list of features.

Therefore, users become a
community, united by this
open source approach, without
data collecting.

Here you can find some icons
made for these componants/
feautures called the “blox”.

Skills Directory Task list

Job board Cart

Events calendar Collaborative
music

Team Chat :
Videoconference

Invoicing Ehph

& financial statistics

monitoring Games

Kanban

(4/5)




Startin’ blox

- Art Direction

- Branding

- Logotype

- Illustrations

- Icons

- UX Ul

- PPTs

- Business Cards

- Text and letter layout

(5/5)



Atelier Gamut

— agence créative
Art direction and Branding for
this global design agency, with
unbounded skills, savoir-faire
and teammates.

Fusion of the Gamma symbol and
the C clef in music to illustrate
the spirit of the agency:

Gamut:

In colorimetry:
the entire color spectrum that
a device can display

In music:
all playable notes

adresse — e-mail

In popular expression:
the range of constituent
elements of a Whole

I3

atelier gamut

a pri

Gamut

I’agence

"




theblackvictory.

An independent platform of
film production and promotion,
music and cultural content,
‘The Black Victory’ fights for
inclusion and diversity, supports
the work of artists from all over
the world.

Graphic and dynamic design,
and UX in accordance with the
different facets of the project.
The importance given to
typography, images and black
color, make it a cultural website
with a very strong identity.

Dev: Studio Esilab

theblackvictory.com

theblackvictory.



http://theblackvictory.com/

Harmonie
Les Chéquelllots

Orchestre musical

Logotype design and branding
of Fougerolles orchestra, city of
Haute-Saone (Franche Comté),
Country of the cherry.

The «chequeillot» is a local
slang word which designates the
clusters of flowers and cherries
on the branch of the tree.
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Harmonie
Les Chéqueillots

Orchestre musical

The C from Chéqueillot is used
as an emblem, a strong and
very assertive graphic mark. In
its center appears the cherry,
which makes the logo vibrate.
The pictograms at the bottom
represent cherries, musical
notes, rhythm, the drumsticks
of the percussions and the keys
of the wind instruments.

Fof :
In addition to the logo, a v i : :
graphic branding has been ' /
designed. The elements are )
-

always oriented towards
the themes of harmony and _
composition, playing with the W\ 1, N

&

S 4
characteristic shapes of the o onie 42 Ja “‘!}. i ARtoNTE S 4‘-’ =\ L armoniE e
Chequeillots. The Fougerolles ("%he uelll ' Les Chéqueillots Les Chéqueillots

land and its rural identity are -
translated by the fresh and 3k y T3 d)(;[)(l)ﬁx;[) A)(PCI)(P(P

natural colors.




VEMDRED! 24 NOVEMBRE A 20H30
ADOS ET ADULTES

‘RELATS SCENES D’AUTOMNE TENTATIVE
CULTUREL V& EN ALSACE s~ tomon DE DISPARITI

REGIONAL
THANN

Relais Culturel
de Thann

Booklet for the 2017-18 season
lineup of Thann city cultural
auditorium, concert hall and
theatre (Alsace, France).

Design with Esilab Studio ' CINEMA
SPECTACLES




KLAUS Project

Graphic design, print & digital
communication for an electro
french band with a heavy
bauhaus inspiration:

- Album covers & artworks

- Digital communication

- Merchandising

KkAUS

Vers la clarté

REMIX




KLAUS Project
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Duc des
Lombards

Duc des Lombards is a jazz
club in Paris. 2 daily concerts
and famous events such as the
Jazz Legend Festival make “the
Duc” the jazz place to be in the
French capital.

DHUC

LOMBARDS

JUILLET

A 20H & 22H

A

Jozz Giont

Ahmad JAMAL (p)

= £ o
r ) I(

LOMBARDS

1 1&12

JUILLET

A 20H & 22H




Duc des
Lombards

- posters (daily, monthly and
events)

- monthly programs

- press ads (Jazzmag, Vibrations,
Jazzman)

- envelopes

- flyers

- invitation cards

- agenda Paris Jazz Club

- newsletters

2/2)

D[JC JAZZ LEGENDS FESTIVAL

Les musiciens qui ont ecrit la legende du jazz dans le plus beaw jazz chub parisien

4 & 5 juillet @ 20h et 22h
RHODA 0
75? RTHDAY »

mmm&-mﬂmnmnm

7 au 10 juillet @ 20h et 22h

AHMAD JAMAL__

Al R
IMMIM&!uthm
themas, de 308 dermer abam - It Magie +

15 & 16 juillet @ 20h ef 22h

5
5t DORRRPSRkw arer—{ |

Corchestre e phes somplé par les rappeses ef les DIk Loa
Dorakdsan st e pisial creates du « Boogaleo »

22 & 23 juillet & 20h et 22h
FREDDIE REDD 4TET
featuring Jessie Davis

Favteor du ciébrissime « The Coamectivn +, béros brop rare de
woekgues s des plos beaws abwams du Label Bloe Note

24, 25 el 26 juillet @ 20h et 22h

PETE LA ROCA 4TET— |
featuring Lew Tabackin i

w#hlﬂunhm Inm—-l'

LOCATIONS: Duc des Lombards - 01 42
Fnoc « Cameiour - Bon Marchd « Magusmsu

i - Bt [
n-_m:nmam-.‘
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Graphic design, branding, print

communication for a swiss \‘.J\»"covf.'."f"'./:’.{' 8 e n e e

SMMUFY Chorpiate prand; {*ffJJffJ:/ffJ 0 S N V7 ‘.'Jffj“./:x.'f.'x.*‘/“.'

_Logotype /m..\)/.go \ AR @ ;n u/. .\/0\‘;’/0..]-'-./\0'\,/-./\..4
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. 5 p./(-‘o.u/o.l./\o.u/o\' ..JQO/\Q.\/+.?..JO./\OJO/\o\/‘;v f.J. f.

Art direction and design with AR AN RN A J'.“*S”SJE«'/“.’J.’/“.‘J."'fﬁxﬂ&"/”.°J+°/°.'J‘

Esilab Studio YA N AN RN AN AN
J/+./\..\/../\..\/.L‘b/\..\-/\y§./\.
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Be Barbara

La Cuillére
— ol ——

2 le lardara

- Business cards

- Press booklet

- Leaflets

- Event invitations
- Packagings :
- Stickers R & bars DELSAUX
- Bags :

Qe oaroara

Barbara BILSALE

Art direction and design with
Esilab Studio

e

..;’.’jl"__L,::',r.g




La Manufacture
1905

Swiss production and
distribution company of
handmade organic products.
Graphic design, branding, print
communication:

- Logotype

- Font design

Art direction and design with
Esilab Studio

LA MANUFACTURE
1905




Vegethic

Brandingfor an organic label
(almond butter used in muesli
and chocolate recipes) owned by
La Manufacture 1905:

- Logotype

Art direction and design with
Esilab Studio




Choco emotionS

Art direction, brochure, and
illustrations on the bean-to-
bar philosophy for a chocolate
brand from Neuchitel,
Switzerland.

Creation of a series of graphite
illustrations on key bean-to-
bar themes. The creation of
secondary graphic elements,
layout, and typographic
research then resulted in this
small tasting guide, a sort

of user guide to go with the
brand’s educational workshops.

e et B ¢ A Y o A
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Choco emotionS

Packagings & products
communication for a swiss
chocolate brand:

- Press booklet

- Leaflets

Art direction and design with
Esilab Studio
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PUR BTURRE DN CACAD

Choco emotionS

Packagings & products
communication for a swiss
chocolate brand:

- Packagings

- Stickers

- Cards

- Event invitations

ﬂr:u_ltimls

W LS PATRIMONIALEE.CH

Saisonnates

AU WETHE DU TR

- Print Chocolate

Art direction and design with
Esilab Studio

LaTsM

Choco

l‘:mﬂl!l’li’!S)
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CONFITURE

s
‘Cartinades

PATE A
TARTINER

oo
gafdz suLsse
pontificads

CHDCOLAT SUSESE PUB BIUREE DE CACAD




Fédération de
Charité CARITAS
Alsace

Brochures and print
communication: Activity report,
establishment project, Leaflets. =
These tools provide a statement : |

of the federation past actions
and future plans.

o T ———




Fédération de
Charité CARITAS
Alsace

My approach consisted in

finding clear and dynamic
graphic representations of the
different data delivered. Texts,
figures and key information,
diagrams, listings, tables and
icons. The graphic design is based
on an imperfect, manuscript
style, drawn by hand (including
diagrams and graphs) like a
notebook or a logbook. This
treatment is in line with the
Federation purpose: on site work,
support for people who need help,
integration through economic
activities and shelter/housing.

(2/3)




Fédération de
Charité CARITAS
Alsace

The affirmation of the color
codes of the federation is
underlined by the filtered photos.
The themes of links between
people, help and mutual aid are
everywhere in the iconography
and graphic elements.

\;




CCl Suisse

Sao Tomé
-et-Principe

Booklet for the Swiss - Sao
Tomé - E - Principe Chamber of

Commerce and Industry.
Sao Tomeé-et-Principe

=

Présentation du pays

Highlighting the heritage of I
the islands, the richness of - _. _ ; o o o
the culture as well as the new 5 ;
perspectives drawn through the
partnership with Switzerland

) @ Unetisioreriche l

are the subject of the brochure. : - _ "a vy ¥ ‘ﬁ P
A very graphic iconography ' ;d_.,
complements the photos of g; e

lush Nature.

2 versions: fr / en

P
Economie

Unre croissance du PIB de 5.1% en moyenne
depuis 2002, +4.1% en 2018

Principaus partenaires com

e
Tourisme

Une destination touristique en plein
essor, tourné vers le tourisme haut
de gamme. avee plus de 20 000
visiteurs étrangers par an.

Matiéres premieéres agricoles

Un pays aux nombreuses ressowrces:

g vl e
Calé 0 Chocolat /55 ¥

T TR,

Le mot

de la Présidente




Office de
Tourtsme du
Pays Rhénan

Booklet for the Tourist office
of Pays Rhénan - The Essentials
Spring / Summer, and Fall /
Winter.

- Design

- Layout

- Original lettering

- Project management

L'ESSENTIEL DES ANIMATIONS 2020

LESSENTIEL DES AN

|

Bureau Bureau Office de
d'Information d'Information Yourisma du Y
= Touristique Touristique P : =
ays Rhénan 5
C de Gambsheim de Soufflenheim ! oy
R &
{ ) Tél:0388964408  Tél:0388867430  Sibge: 32, ruedu 3 N
Ecluses du Rhin 208, Grand Rue Général de Gaulle ~— e,
] £7760 GAMBSHEIM 7620 SOUFFLENHEIM 87410 DRUSENHEIM e | >
\ s 2
—) — ~ \§
| ” Pays \ Q’ Pays S VERANSTALTUNGEHIG
i Rhénan ) o accusit@ot-paysrhenan.ir # Rhénan ) e | t
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Crédit Municipal

de Paris

Graphic design and print event

communication for the oldest

french pawnshop structure:

- Leaflets

- Flyers

- Nlustrations

- Icons and pictograms :\ e _ Lo Bendas st ~Q sort Shiman roavor?

o Ventes

Graphic design with Florence
Roullet-Boyer

groupe CMP
Wiww.creditmunicipal fr




AF Patrimoine
& Immobilier

Logotype for a consulting firm
in wealth management and
real estate.

PATRIMOINE & IMMOBILIER
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write something,

Creation of a title font, named
after bassist Bootsy Collins.

A very structured rhythmic,
inherited from the Swiss sans

serif style, but with fluid and aaaeeeelloo in order to see how
swaying elements that energize AN . ~ :
the letters. U.UUEECBng a sentence look like.
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Amon
font

Creation of an original “Amon”
titling typography, named after
electronic music composer
Amon Tobin.

A retro-futuristic aesthetic, in
line with the

personality of Pauline
Desgrandchamp, Sound
Designer, and the D.N.A. of her
work: digital and analog.
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Jean-Michel!ll

The adventures of Jean-Michel
le bulot (whelk).

Technique: vector drawings
and photoshop stencils.
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Jean-Michel!ll

The adventures of Jean-Michel
le bulot (whelk).

Technique: vector drawings
and photoshop stencils.
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Tam Tam

I created the character of
Tam Tam for a children book
project. I am also the author
of the text.

Here you can see him in
illustrations out of context,
made for custom orders for
children (birthday gifts).

Technique: vector drawing
(IMustrator) and digital
painting (Photoshop).




Tam Tam

Giving a strong personality

to the characters, make them
unique through their attitudes,
looks, the way they stand and
their props.




Tam Tam

Creating an imaginary land,
working on light, textures and
transparencies, in vivid natural
landscapes full of life and
creatures.




Olamakeée

Character
Design

Art for the video game world.
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Character

Design
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Patrick

Character



Lumignon

Character
Design
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Character

Design
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Sea
Monsters

Series of illustrations in black /
gray / white.

Very graphic and stylized
approach (almost tattooing),
playing with the white of the
page, questioning scales (are
they tiny or gigantic?), working
on movement.

Technique: vector drawing
(Ilustrator) and digital
painting (Photoshop).




Sea
Monsters

Technique: vector drawing
(lustrator) and digital
painting (Photoshop).
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Cut-Cut

These illustrations are shapes
that are not really geometric,
they are drawn by hand,

looking more cut than traced.

A play on textures adds some
lively feeling to each image.

Technique: vector drawing

(Iustrator) and digital : i i g o S w \-‘,.
painting (Photoshop). i ' 25 et Fy s ..." Y&




Cut-Cut

Animals, plants and objects
from the everyday life.




Cut
Shapes

These illustrations were made
for a tailor made ABC for a
little boy. The words are related
to his life: he loves cereals,
dinosaurs and his grandpa’s
tractor, there are also names of
people that he loves, subjects
he likes to talk about and

each time a city + a country to
search for with his parents.

This is a poster adapted in a
card game where he must find
each time which letter goes
with the illustration and the
list of words.

The letters are an original
typographic creation.

Cereales / Corbenay / Celine / Chips
Compote / Cuisine / Ciel / Crapane
Calin pépere /Cceur/Caillou/Crabes

Dinosaure / Desgranchamp / Drooop
Danser / Dublin / Dessiner / Dadai
Danemark / Donner / Disque / Doux
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Drawing

with dots
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